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The stakeholder theory posits that effective corporate management requires immediate consideration of the legitimate interests of all appropriate stakeholders. However, this theory can be converted from management theory to ethical theory.  In this case, stakeholder theory serves as a moral insight that advocates for the universal attribution of moral personality (Phillips, Freeman & Wicks, 2003). Thus, in fundamental ethical matters, the collaborative decision-making of the stakeholders is vital for enriching ethical autonomous agency. This principle requires organizational leaders to acknowledge that all stakeholders have equal moral status and recognize that status in their undertakings (Dawkins, 2014). 
 	Organizational leaders should not only engage stakeholders when addressing stakeholder-related issues but rather it is a requisite do so if they are to shun corporate breakdown and failure. Stakeholders provide a direction to organizational leaders on how an organization should live to distinguish between right and wrong (Harrison, Freeman & Abreu, 2015). In this perspective, leaders are required to develop novel solutions to challenges such as complex management of expectations, people and resources in order to set boundaries between right or wrong as dictated by shareholders (Hill, 2017). Ethical values and perspectives of all stakeholders should be incorporated and replicated in the moral behavior of the independent system through an argumentation-based architecture. Since different stakeholders are prone to supply different norms associated with some ethics and value concerns, to avoid conflicting decisions, an agreement can be reached through comparing and assessing arguments built from these standards (Liao, Slavkovik & van der Torre, 2019).
Conclusively, it can be argued that business ethics stakeholder theory provides a structure and a rationale for comprehending and clarifying why building ethics into corporate culture is a substantial management approach. It is through combining normative systems of several stakeholders that organizational leaders can enhance the decision making of the ethical autonomous agent.  Since stakeholders can adopt distinctive ethical values, the ethical reasoning is hence exemplified by the normative theories the stakeholders embrace. Stakeholders can serve as moral agents so long as they are treated fairly by organizational leaders.
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